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the competitor.
Bacardi would be the brand’s main competitor.
It is the recognized brand of rum in America.
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RIO RUM

target audience.

Fun drinkers, worldly. Those that are aware of
their brands, wanting to drink the authentic
and well crafted taste of Brazil. The love of
RIO RUM by this audience will be shared then
expanding the product to all demographics.
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RIO RUM

the true taste of Brazil.
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RIO RUM

RIO RUM is honest to it’s heritage, the visual branding
will respect this, our audience will admire this.
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RIO RUM

RIO RUM has traveled further than it’s competitors;
adventure is about discovery and the unexplored.
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The starting environment for RIO RUM should
be New York City because of it’s vast demographic.
New York City will be the tipping point for RIO RUM.






01¢ Olympic Games!
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RIO RUM

brand it

Brazilian bikinis, flip flops, surfboards,
t-shirts, towels. All things Brazilian can
be branded with the RIO RUM logo. This
will help with the lifestyle impression of

RIO RUM.
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RIO RUM

bottle

The RIO RUM bottle is inspired by Rio de Janeiro
and it’'s amazing environment. Looking through
the bottle you can see the famous Christ the
Redeemer statue, one of the seven wonders of
the world.

The arches are inspired by the architecture in Rio,
from the aqueduct, the cathedrals and nature.
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papaya
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H@ UM H@ UM The RIO RUM logo is a combination of feathers
from the Carnival and the famous sunsets of
mango the Brazilian beaches. Each flavor will have the

logo

passion
corresponding color of feathers on the bottle.




with love from Rio.



